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SMART: The Global Brain + Strategic ‘Big Data’
* The Medium is the Massage: An Inventory of Effects - McLuhan >>
* The Sociology of Technology >>
* The Internet of Things - Cisco >>
* ‘Deep Learning’ - NY Times >>
* Data Journalism: The ‘Nate Silver Effect’ - NY Times >>

SOCIAL: Weconomics + Global Citizens
* Crowdfunding Platforms - Crowdfunding.nl >>
* Crowdfunding Transactions - Forbes >>
* Global Mobile Workforce - IDC >>

ORGANIC: Betterness + Mobile Education
* ‘Betterness’ - Umair Haque - HBR >> 
* Radical Openness - TED 2012 >>
* 3D Printing - Wired >>
* MOOC’s - NY Times >>
* mEducation - GMSA McKinsey >>
* Codecademy >>
* Singularity University >>
* Envisioning the Future of Education Technology - TFE Research >>

WELLBEING: Cloud Health + Enoughism
* Chronic diseases 2020 - WHO >>
* What’s The Future Of Doctors? - FastCo >> 
* ‘Positive Psychology as the Catalyst for Change’ - HBR >>
* ‘How much is Enough?’ - Robert and Edward Skidelsky - Allen Lane >>
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“We look at the present through a rearview mirror.
We march backwards into the future.” Marshall McLuhan

INSPIRATIONAL SOURCES (interactive links >>) 

WHAT’S NEXT
To observe trends, it is crucial to understand that they are interlinked 
and connect to socioeconomic and cultural drivers influencing 
tomorrow’s govenrment and business success stories. ‘What’s Next’ 
in technology often focuses on the obvious: speed, size and cost – 
but we seem to forget that people are integral to shaping the future 
and the sociology of technology. Read more >>

FOUR CLUSTERS
Kjaer Global, has considered 4 key clusters of digital technology for 
2013: Smart - Social - Organic - Wellness. These are the ‘ones to 
watch’ as they are all impacting how we will live in the future.
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http://www.marshallmcluhan.com/bibliography/
http://en.wikipedia.org/wiki/Social_construction_of_technology
http://www.cisco.com/web/about/ac79/docs/innov/IoT_IBSG_0411FINAL.pdf
http://www.nytimes.com/2012/11/24/science/scientists-see-advances-in-deep-learning-a-part-of-artificial-intelligence.html?_r=1&
http://fivethirtyeight.blogs.nytimes.com/methodology/
http://www.crowdfunding.nl/wp-content/uploads/2012/05/92834651-Massolution-abridged-Crowd-Funding-Industry-Report1.pdf
http://www.forbes.com/sites/groupthink/2012/12/27/crowdfunding-will-make-2013-the-year-of-the-gold-rush/
http://cdn.idc.asia/files/5a8911ab-4c6d-47b3-8a04-01147c3ce06d.pdf
http://hbr.org/product/betterness-economics-for-humans/an/11135-PDF-ENG
http://conferences.ted.com/TEDGlobal2012/program/guide.php
http://www.forbes.com/sites/andygreenberg/2012/12/10/inside-the-worlds-biggest-consumer-focused-3d-printing-factory/
http://www.nytimes.com/2012/11/04/education/edlife/massive-open-online-courses-are-multiplying-at-a-rapid-pace.html?pagewanted=all
http://www.gsma.com/connectedliving/wp-content/uploads/2012/04/gsmamckinseytransforminglearningthroughmeducation.pdf
http://www.codecademy.com/#!/exercises/0
http://singularityu.org/
http://envisioningtech.com/education/
http://www.who.int/nutrition/topics/2_background/en/index.html
http://www.fastcoexist.com/1681100/whats-the-future-of-doctors-when-sensors-in-your-electronics-diagnose-disease
http://hbr.org/2010/11/web-exclusive-positive-psychology-as-a-catalyst-for-change/ar/1
http://www.skidelskyr.com/site/article/how-much-is-enough/
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The Internet of Things is already here and, by 2020, over 30 billion 

devices will be connected. We see ‘Deep Learning’ inspired by 

artificial neural networks and evolved ‘augmented reality’. This 

enables huge opportunities in all areas of life: politics, education, 

media, health, commerce and leisure. The Internet will soon be 

connected to everything including our brains – enabling fast and 

accurate decoding of ‘Multi-Layered Information’.

THE GLOBAL BRAIN 

As Big Data merges with ‘Social’ content, we see new strategic 

software and tools to predict behaviours and buying attitudes. 

Tracking ‘Real-Time Sentiments’ will enable brands to deliver 

better experiences. Currently data management and ‘social 

analytics’ mostly benefits organisations, but soon people will 

demand a share of their ‘data value’. This ‘Data Mining Boom’ is 

already influencing media, with the ‘Nate Silver effect’ now inspiring 

a whole genre of data-driven journalism to predict the future.

With a global growth of 60% in 2012, ‘Crowdfunding Platforms’ 

are set to explode. The US leads the trend, but crowdfunding is 

also flourishing across the Eurozone. With estimates for annual 

CFP (CrowdFunding Platform) transactions set to reach $3 billion 

in 2012, we could see a radical change in the funding landscape 

for entrepreneurs and SMEs. Increasingly, people will want to 

‘Own a Share’ in the startups they buy from – being respected 

partners rather than just consumers.

WECONOMICS 

With a predicted ‘Mobile Global Workforce’ of 1.19 billion by 

2013 – as people migrate for career and life experiences and 

to discover new cultures. We will see a demand for ‘Affnity 

Networks’ and familiar touch points that let us learn and share 

across conventional borders. To deliver real value and engage 

with the true needs of the Global Citizen and tomorrow’s talent, 

agility, convergence and seamless services must be incorporated 

into each and every offering. 

GLOBAL CITIZENS 

Mindful consuming informs 21st century business models. ‘Cultural 

Storytelling’, authenticity and craftsmanship are in demand as 

we return to local sourcing and manufacturing. Businesses and 

individuals will join forces to practice ‘Betterness’, such as ‘Radical 

Openness’ and social responsibility, and make a positive impact 

for the greater good of all. Agility and scalability is key in this – in 

order to balance costs, transport and ethics – and it will be enabled 

by clean tech advances and technologies, such as 3D printing.

BETTERNESS 

The growth of ‘Disruptive Technologies’ and dedicated 

social media MBA programmes is already redefining learning. 

Meducation, valued at US$70 billion by 2020 and MOOCS 

(Massive Open Online Course), will result in a major educational 

transformation. The Codecademy wants to turn tech consumers 

into ‘Empowered Code Builders’ and Singularity University is 

teaming up with entrepreneurs, technologists and leaders globally 

to define a road map to guide the evolution of new technologies.

 

MOBILE EDUCATION

By 2020, chronic diseases will account for almost 75% of all deaths 

worldwide. Cloud intelligence will evolve as ‘Quantifed-Self-

apps’, Mobile Diagnostics and Intuitive Bio Feedback become 

active resources in our daily lives. Personal digital analysis for 

balanced health, fitness and diet delivers unique solutions to help 

us lead better lives. This trend is set to explode as healthcare 

professionals become involved in designing ‘Health Management 

Systems’ and monitoring for prevention rather than just healing. 

CLOUD HEALTH 

Challenging the belief that ‘The Good Life’ is dependent on 

consumption of stuff, we look elsewhere for new ideals to define a 

fulfilled life. Businesses now realise that they can achieve success 

by encouraging employees to adopt a ‘mindful’ approach to work 

and life in general. Harvard Business School’s course on ‘Positive 

Psychology as The Catalyst for Change’ is oversubscribed – 

informing a new generation of business leaders. It seems inevitable 

that future economic models will consider data measuring happiness.

ENOUGHISM STRATEGIC ‘BIG DATA’
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